
–Johnny Appleseed

“Type a quote here.” 
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I MAKE MAGIC.

As an intrinsic polymath, I focus on the 
intersection of storytelling from fact to fiction 

and innovation from process to prototype. 

Story is my craft.



Project One: Disney Imaginations Competition 

Project Two: Nickelodeon Cocktail Book 

Project Three: TMG Rebrand 

Project Four: The Emotional Rollercoaster

Portfolio Overview

The next four pages show the abridged 
overview of the project, whereas the copy 
and design follows title cards in depth. 

Each project is fully comprised of my copy, 
writing, and design work.

Don’t read it all in one place. Enjoy responsibly.



PrOject 

ONE

CIELO DE
ESTRELLAS2019 IMAGINATIONS COMPETITION SEMIFINALIST COPY / STORY

Walt Disney Imagineering 2019 Place Role

1

IDENTIFYING NEEDS &
CONSTRAINTS

RESEARCH

BLUE SKY

CONCEPT DEVELOPMENT

STORY DEVELOPMENT

INSTALLATION DESIGN

DRAFTING & REFINING

FINALIZED DESIGN

FINAL DECK DESIGN

In telling the very unique story of 
our chosen spot, we had to respect 
and integrate local traditions. Our 
icon also had to be a place to 
gather and celebrate, as well as 
reflect and educate the community. 

Since I was responsible for the 
story and overall idea of our 
installation, I dove deep into the 
history of Los Angeles. Inspired by 
my research, I led the team in our 
project to create a sky garden 
that’s divided into the past, 
present, and future. Outside of the 
installments that were in each 
area, I was also sure that we 
included horticulture design that 
was native to its time. I wanted 
each guess to be immersed with an 
honest and authentic experience.

For the 2019 Disney Imaginations Competition, the prompt was to create an iconic installation 
in our hometown that serves as inspiration, honors the past, and is a vision of the future. 



For the one year anniversary of 
working from home, I was contracted 
by the President of Nickelodeon 
Animation and the executive teams to 
develop a digital cocktail book. 

After collecting recipes from over a 
hundred employees, I standardized 
them, added my own twist, and topped 
it off with some custom illustrations.

PrOject TWO

2020 2021Cocktail
Book

QUARANTINAVERSARY

ART DIRECTOR

HANNAH NOWAK EXECUTIVE TEAM

COPYDESIGN

Nickelodeon Animation

Hannah Nowak

Content Recipes

RoleRole

2

IDENTIFYING NEEDS

& CONSTRAINTS

RECIPE COPY DRAFTS 

AND REVISIONS

FINAL REVIEW & 

FEEDBaCK

DEADLINE DRAFT

PaSS AT DESIGN 

WITH VaRIANTS

CONCEPT

DEVELOPMENT

DECK DESIGN &
ILLUSTRATION

RECIPE COllectiON

FINAL DESIGN



PrOject 

THREE3
While TMG has their work and strategy down, their 
overall brand resonance and voice was lacking. I was 
brought in to identify the voice, mission, and visual 
identity of the brand and determine how that appears 
visually through logos, typography, photography, 
color palette, merch, and all other assets. It was really 
important to me that special care was taken when 
handling the core brand values and how that comes 
across all digital and print platforms. 

I worked closely with the executive team of TMG to 
establish how they felt about their brand, what they 
liked, what they didn’t, and what gets them excited to 
show up each week. From my own time in TMG, I was 
sure to pull in the current trends of Gen-Z and how this 
would be received from both external and internal 
points of view. I spent a lot of time differentiating and 
balancing a look that appealed to younger audiences, 
yet still looked professional and comprehensive.

Trojan Marketing Group (TMG) is a full-service, pro-bono marketing agency at the 
University of Southern California. The catch? TMG is completely student led.

BRAND
RE-DESIGN2020 BRAND & VOICE GUIDELINESTMG COPY / STORY

Main DeliverableClient Role

IDENTIFYING NEEDs

RESEARCH

MOOD BoaRDING

CONCEPT DEVELOPMENT

STORY DEVELOPMENT

PRESENTATION DESIGN

DRAFTING & REFINING

FINALIZED COpy

FINAL DECK DESIGN



2019 2020Emotional
Rollercoaster

SENIOR THESIS PROJECT

ART DIRECTOR

PSYCHOLOGY LEAD PHYSICS ADVISOR

STORY LEADTEAM LEAD

Garage Experience

Hannah Nowak

Janice Yi Brent Nowak

&&

IDENTIFYING NEEDS

& CONSTRAINTS

Experimenting & 
data analysis

FINAL EVALUATIONS 

& ANALYSIS

BLUE SKY

ride DESIGN &
WAYFINDING

CONCEPT

DEVELOPMENT

CONSTRUCTION,

MODEL, & playtest

EXPERIMENT DESIGN

FINAL DESIGN

Born at the intersection of neuroscience, physics, and psychology, comes a 
rollercoaster meant to alter emotions. 

Psychiatry and mental illness diagnoses are not based on science, but 
rather empirical evidence through a series of questions dictated by the 
DSM-5. The score you receive on the quiz determines if you have a mental 
illness or not. 

Since 50% of patients do not respond to traditional forms of medicine and 
prognosis management, I decided to design an unconventional method of 
treatment that may alter the emotional experience of an individual. 

For my senior thesis, I used my background in writing, rollercoaster design, 
physics, and psychology to lead a team with the goal of quantifying 
emotion. Our hope was that our research and a design process had the 
potential to result in tangible data points that can be measured, charted, 
and analyzed to create an experience backed by science.

Project Four
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photography2





the color code3



the color palette4





brand voice5
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hey there!
how are you?

i hope you’re washing your 
hands and staying healthy.



o r i g
i n
yst ro

My entire childhood was filled 
with fairytales and magic, and 
the Disney ideology of 
perfection was engrained in me 
since day one. I have always 
been fascinated by the way that 
Disney overcomes elements of 
“bad show”– essentially the 
guest will only see what they 
want you to see, so that the 
guest will not be disillusioned.  

I began to wonder if the 
experience itself could go above 
and beyond, and be modified to 
better sustain the feeling of 
magic by ways of actually 
producing a feeling of 
happiness in the brain.

I really wanted part of the core identity of my GX to 
involve mental health. I have to be cognizant of my 
feelings constantly, and always be managing my 
mental illnesses. 

The original idea was sparked during therapy when I 
realized my life is truly an emotional rollercoaster.



the m
i s s i o n

is to

provide little moments of joy, aimed 
at making people feel good, through 
altruistic and scientifically proven 
ways of maximizing happiness 
through fun.

an emotional rollercoaster, if you will.



millennials who feel 
dissatisfied about life need a 
new way of approaching 
treatment, but are limited by 
traditional treatment options.

speci

f i cs



Psychiatry and mental 
health diagnoses are not 
based on science, but 
rather empirical 
evidence. 

there’s little research at 
the intersection of these 
fields.

t r
ansp

ar e ncy

& the gaps we found

“The idea of amusement 
park outings being good 
for your health is a new 
one for Dick Andrew, 
vice president of 
marketing at Lagoon in 
Farmington, who says 
he’s never seen any 
studies or research on 
the subject.”1

1. 2.



Rides cause people to be totally absorbed. 

Complete concentration blanks out 
everything else temporarily, relieving 
people from all conflicts.

bene f i st



Hypothesis: 

Changes in brainwave activity associated 
with characteristics of theme ride experience 
can be used as a biophysical measure to 
temporarily treat mental health disorders

what we hope to find:
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what we know

BRAINS

1. NASA Behavioral Unit 

2. Neuroscience Gap 

3. Our research



what it looks like

pa
r
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1.  Concept art 

2.  Final physical model

BEAUTY

*all of this will be based off 
chromotherapy and theories 
of color emotion synesthesia



ok b y e !



Thanks for dropping by.

THAT’S ALL.


